
Volume I, Issue 5 

January 2007 

At Your Service…  
by:  Peggy McQuaid, CLM 

A message from the President 

 It's the new year already, and the time of year to re-evaluate one's priorities.  It's a good 
time to reflect on things we wish we'd handled differently, things we said or shouldn't 
have said, times when our actions were in conflict with our core values, or maybe when 
we got that warm fuzzy feeling from helping someone unable to help themselves, and 
those times when laughter cures what ails you, when just waking up every morning to a 
beautiful sunrise makes you glad to be alive.  The older I get, the shorter life is, and 
there's no time to waste on things that won't matter 5 years from now. 

Professionally speaking, one of the best things we can do as administrators for our firms 
is to keep a healthy outlook on life. Without this we cannot make the contributions we 
need to make in our firms; we just become puppets.   This means not putting all your pro-
fessional eggs in one law firm basket.  Develop relationships with people who are not 
connected with the law in any way.  Get involved with your church, take up a hobby, join 
a club, take a class!  "Outsiders" will provide a great reality check for you.  This may 
come as a surprise to some of you, but the whole world does not operate the way a law 
firm does.  Also, it is a well-known industry fact that law firms trail most other professions 
in business management applications.  If you never GET OUTSIDE THE BOX, YOU 
WON'T BE THINKING OUTSIDE THE BOX.  It's hard to be creative if you never have 
exposure to how things are done in other industries/segments of society.  Law firms need 
our fresh perspective. 

Personally, make time to smell the roses.  Spend time with people you enjoy, avoid the 
ones who drag you down.  Look at sunrises - and sunsets - and the other many beautiful 
things in nature.  Apologize where you need to.  Surprise someone with something unex-
pected.  Study for the CLM.  Be the ethical rock for your family and friends.  Read all 
those good books you've been meaning to read.  Go to a concert.  Travel.  Laugh.  Help 
somebody.  DO SOMETHING to enjoy yourself.  I'm serious.  Remember the mythical 
epitaph:  "I should've spent more time at the office." 

We're all busy.  But none of us is too busy to be the best we can be.  
At your service,  
Peg 
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The Houston CourtYard is published quarterly by the Hous-
ton Chapter of the Association of Legal Administrators as a 
service to chapter members.  The newsletter is circulated to 
almost 250 people including Houston Chapter members, 
vendor sponsors, national and regional officers and the 
presidents and newsletter editors of other chapters. 

 
The Newsletter committee welcomes articles, letters, sug-
gestions and comments.  Request for permission to reprint 
any part of the publication should be addressed to the Edi-
tor. 

 
The Houston Chapter of the Association of Legal Administra-
tors does not provide legal, financial or counseling advice 
through this publication, and any article, letter or advertise-
ment published herein should not be considered an en-
dorsement by them.  The opinions expressed in the Houston 
CourtYard are strictly those of the authors and do not nec-
essarily reflect the opinions of the Association of Legal Ad-
ministrators, and may have been edited. 

 
The Association of Legal Administrators is a non-profit or-
ganization.  ALA Headquarters may be reached at Associa-
tion of Legal Administrators, 75 Tri-State International, Suite 
222, Lincolnshire, IL  60069-4435, Phone: (854) 267-
1252, Fax: (847) 267-1329, www.alanet.org. 

 

The Mission Statement 
The Association of Legal Administrators' mission is to improve 
the quality of management in legal service organizations; 
promote and enhance the competence and professionalism 
of legal administrators and all members of the management 
team; and represent professional legal management and 
managers to the legal community and to the community at 
large. 

 

The Board 

Position    Member           E-Mail 

President     Peggy McQuaid, CLM        mcquaidp@howrey.com 

President-Elect   Kevin Richardson, CLM    krichardson@jonesday.com 

Vice President   Kristie Ratliff, CLM          kratliff@nathansommers.com 

Treasurer     Greg Harris, CLM          greg.harris@phillipsakers.com  

Secretary    Marina Valdes          mvaldes@susmangodfrey.com 

Director    Robin Hoffman          rhoffman@cjmlaw.com 

Director    Herb Holloway          hholloway@scmfpc.com 
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Committees 

Audit    Andy Lopez          alopez@bracepatt.com  

Chapter Awards   Marla Chick                  mchick@velaw.com 

Community Challenge Brooke Pry          bpry@porterhedges.com 

Education     Deborah Gardner, CLM    dgardner@westmorelandhall.com 

Job Bank    Susan Salvaggio          susan.salvaggio@arlaw.com 

Membership   Shiree Elliott          shiree.elliott@farmersinsurance.com 

Newsletter   Charles Cressy, CLM         ccressy@publiclaw.com   

Retreat    Cathy Thompson          cathy.thompson@chamberlainlaw.com 

Salary Survey   Cindy Graves, CLM          cgraves@winstead.com           

Technology   Jason Folkman           jfolkman@cjmlaw.com 

Vendor Partnering   Regina Thompson          rthompson@crusescott.com 

 

Interested in serving on a committee?  It’s never too late, just contact one of the      
Committee Chairs and get started. 
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Tipping The Scales Toward Successful Identity Design 
by Jeff Fisher 

  When initiating the task of establishing a new corporate iden-
tity, most businesses find themselves wandering or stumbling 
into foreign territory.  The following tips will assist those taking 
on such a project, making the design process a bit easier 
when dealing with “creative types” in solving a firm’s identity 
crisis. 
 
1. Do Not Try This at Home 
 
  Having a computer and design software does not make an 
individual an identity designer.  Hire a professional to create 
your business logo—a basic element of your “brand”.  Not all 
graphic designers or design studios specialize in identity de-
sign.  Do your research in selecting the designer or firm to best 
fulfill the specific requirements of your corporate identity pro-
ject.  Seek referrals from businesses previously working with 
identity firms, flip through logo and identity design books at 
local bookstores for design styles you like, or review portfolios 
of designers-in person or on-line, until you find the design pro-
fessional who best fits your needs.  Select someone with you 
will “play” well.  Large corporate identity projects and continu-
ing branding efforts may evolve into a form of marriage be-
tween a business and a creative company. 
 
2.. Follow the KISS Principle 
 
  Nearly thirty years ago, an instructor introduced me to the 
KISS principle of design, which translates to : Keep It Simple, 
Stupid.  It does convey a very important design consideration.  
Simple logos are often the most easily recognizable and 
memorable.  Remember, the basis of the international brand-
ing for the world’s largest shoe manufacturer is a very simple 
graphic swoosh.  The identity process for the Portland law firm 
Samuels Yoelin Kantor Seymour & Spinrad LLP went through 
numerous and sometimes complicated iterations before com-
ing back to an early, very simple concept of two thick law 
books creating the “S” letter form, representing the name 
Samuels, designated as the one constant in any future name 
changes.  The icon has served the company well for the past 
decade. 
 
3. See Your Business in Black and White 
 
  When asked for the most important consideration in design-
ing a logo, the KISS principle is number one, followed closely 
by “make sure your logo works well in black and white.”  Even 
in this time of technical and cyber advancements, it is impor-
tant for a business identity to translate clearly and profession-
ally in black and white for the copying, faxing and scanning of 
required documents.  In addition, a logo should initially be 
created in a vector-based illustration program (such as Adobe 
Illustrator or Macromedia Freehand), allowing for a digital flexi-
bility and easy usage in all applications your business may 
require. , from stationery package to signage.  Those basic 

files will allow a designer to create and provide all the digital 
resources required to integrate the identity into your internal 
systems.  The frequently misused “bells and whistles” of some 
computer programs, put into action for 3-D effects, beveled 
edges, skewed type, gradients and other often-unnecessary 
graphic treatments, may create distractions from the readabil-
ity and success of a corporate identity. 
 
4. Consider the Future  
 
  Trendiness in corporate identity may be a costly mistake as 
well.  A logo should have some longevity and connect with a 
firm’s clientele and history in a positive manner.  Shapes, col-
ors, and type treatments need to be evaluated for appropriate-
ness.  For example, the swooshes and arcs so prevalent in the 
dot com explosion of the last decade now convey the negative 
connotation of the business doom that followed.  In judging 
recent international design awards, I have reviewed countless 
business identities using various shades of green and orange 
(individually and together) - colors that will soon be very dated.  
Unique, conservative, and professional treatments beyond the 
limited, over-used font selections installed on a basic com-
puter system, will set a business apart from the trendy appear-
ances of other companies. 
 
5. Put Your Money Where Your Logo is  
 
  The creation of your logo, one of the most important and visi-
ble elements of your corporate image, should be regarded as 
an investment in the future of your firm’s marketing, promo-
tion, advertising and community presence.  That investment 
will include the actual costs of incorporating the new identity 
into your stationery, signage, web site, marketing efforts, and 
much more.  Designers do occasionally create over-the-top 
identities that may evolve into unnecessarily costly production 
and printing expenditures.  Determine if your identity will really 
require a spendy four-color printing process.  Evaluate 
whether embossing and foil stamping are necessary on sta-
tionery used daily-especially when that expense may literally 
be flattened and melted by an overheated laser printer.  Con-
firm that your company is ready to make that investment-
emotionally and financially-in a new business identity; then 
revisit the proposed final selection again. 
 
  Thoughtful planning, extensive research, attention to detail, 
and excellent communication—with internal decision-makers 
and your design professional—will tip the scales in the direc-
tion of a successful corporate identity design. 
 
Jeff Fisher, the Engineer of Creative Identity for the Portland-based 
Jeff Fisher LogoMotives, is the author of the book The Savvy De-
signer’s Guide to Success: Ideas and Tactics for a Killer Career. 
 
Preprinted with permission from Legal Management News, the news-
letter published by the Oregon Chapter of ALA, Spring, 2006. 
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COMMUNITY CHALLENGE WEEKEND 2006 
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CASA ESPERAÑZA & JEFFERSON DAVIS HIGH SCHOOL 
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New Members 
 
Virginia L. Collins 
Mayer Brown Rowe & Maw 
 
Bain C. Manning 
Roberts Markel Guerry 
 
Annette M. Schlaf 
Strong Pipkin Bissel & Ledyard 
 
LaDonna L. Tolley 
Fibich, Hampton & Leebron 
 
Carolyn W. Wilson 
McGlinchey Stafford 

 

bexarass, inc. 

While rummaging through the 
reception room couch cush-
ions for all the pennies she 
could find to distribute, Lenore 
reflected on the fullness of her 
life as an administrator and 
how much she loved year-end. 

to 

Tom Ivey 

on his  

Appointment  

to the 

Region 4 Board 

of the 

Association of Legal Administrators 

Tom is the first member of the Houston Chapter to serve 
ALA at the Regional Level. 

The Houston Association of Legal Librarians  

January Meeting 

WHAT’S NEW IN DOWNTOWN 

Speaker: Mayor Bill White 

Tuesday, January 9th, 2007 

Please RSVP with your box lunch request by 

January 5th 

For Registration form visit HALL at 

http://www.aallnet.org/chapter/hall/Meeting 

RSVP Caren Luckie (713) 752-4479 cluckie@jw.com 

The Houston Chapter of the Association of 

Legal Administrators presents: 

Special Security Needs to Law Firms 

Presented By: 

Jim Tam 
Kastle Systems 

*********************************** 

Wednesday, January 17th, 2007 

11:30am 

Four Seasons Hotel 

1300 Lamar 

Houston, TX  77010 

(713) 650-1300 

 

PLEASE RSVP BY THURSDAY, Thursday, January 11th, 2007 
TO: kratliff@nathansommers.com 



Calendar of Events 
 
January 2007 
 
 10th Board Meeting 
  Howrey, LLP 
  11:30 a.m. to 1:00 p.m. 
 
 17th Chapter Luncheon 
  Law Firm Security 
  Four Seasons Hotel 
  11:30 a.m. to 1:00 p.m. 
 
 24th Teleseminar 
  Paralegal Paradox:  Deliver Better Service  
  and Increase Profits 
  Location Host Needed 
  1:00 p.m. to 3:00 p.m. 
 
February 
 
 8th 2007 Vendor Sponsorship Kick-Off Event 
 
 14th Board Meeting 
  Howrey, LLP 
  11:30 a.m. to 1:00 p.m. 
 
 14th Teleseminar 
  Can the Internet Really Provide Free Long  
  Distance Calling—For Firms of Any Size? 
  Location Host Needed 
  1:00 p.m. to 3:00 p.m. 
 
 21st Educational Session and Chapter Luncheon 
  Panel of Experienced Administrators 
  Four Seasons Hotel 
  9:00 a.m. to 11:15 a.m. 
 
  Luncheon 
  11:30 a.m. to 1:00 p.m 
   
  
March 
 14th Board Meeting 
  Howrey, LLP 
  11:30 a.m. to 1:00 p.m. 
 
 14th Teleseminar 
  Why Can’t Everybody Just Get Along? 
  Location Host Needed 
  1:00 p.m. to 3:00 p.m. 
 
 21st Chapter Luncheon 
  Installation of Officers 
  Four Seasons Hotel 
  11:10 a.m. to 1:00 p.m. 
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Happy Solstice, Happy Hanukkah,  

Merry Christmas & Happy Kwanza 

Sorry for the delay...our Attorneys just approved 
the following Holiday Greeting: 
Please accept with no obligation, implied or implicit my best 
wishes for an environmentally conscious, socially responsi-
ble, low stress, non-addictive, gender neutral, celebration of 
the winter solstice holiday, practiced within the most enjoy-
able traditions of the religious persuasion of your choice, or 
secular practices of your choice, with respect for the reli-
gious/secular persuasions and/or traditions of others, or 
their choice not to practice religious or secular traditions at 
all . . . and a fiscally successful, personally fulfilling, and 
medically uncomplicated recognition of the onset of the gen-
erally accepted calendar year 2007, but not without due 
respect for the calendars of choice of other cultures whose 
contributions to society have helped make America great, 
(not to imply that America is necessarily greater than any 
other country or is the only "AMERICA" in the western hemi-
sphere), and without regard to the race, creed, color, age, 
physical ability, religious faith, choice of computer platform, 
or sexual orientation of the wishee. By accepting this greet-
ing, you are accepting these terms: This greeting is subject 
to clarification or withdrawal. It is freely transferable with no 
alteration to the original greeting. It implies no promise by 
the wisher to actually implement any of the wishes for her/
himself or others, and is void where prohibited by law, and is 
revocable at the sole discretion of the wisher. This wish is 
warranted to perform as expected within the 
usual application of good tidings for a period of one year, or 
until the issuance of a subsequent holiday greeting, which-
ever comes first, and warranty is limited to replacement of 
this wish or issuance of a new wish at the sole discretion of 
the wisher. 

The Houston Chapter 
 Job Bank 

Looking for a change?  Check out the Houston  
ALA Job Bank located on the Chapter website, 
www.alahou.org.  To post a job opening with the Hous-
ton Chapter or place your name on the contact list for 
future openings, please contact Susan Salvaggio, Job 
Bank Chai r ,  a t  (713)  308—0171 or 
susan.salvaggio@arlaw.com 
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Attorney Evaluations 
By Eric Savage 

The Houston CourtYard 

   Shoemakers’ children go without shoes, at least proverbially, 
and in the same vein, lawyers often run their businesses in a 
way that they would never recommend to their clients.  One of 
the areas about which firms need to be aware, and in which 
they can face potential liability, is the evaluation of attorneys, 
and particularly associates or others who have aspirations to 
ascend into the partnership or shareholder status. 
   A well-developed system of employee evaluation is impor-
tant for any company on a number of levels.  It forces supervi-
sors to consider employees in a structured way and to offer 
opinions in a measured manner, as apposed to on-the-spot 
observations.  It provides, or at least should provide, employ-
ees with constructive criticism and suggestions about how to 
improve their importance, and an opportunity for recognition 
for aspects of work in which they excel.  The process itself re-
quires management to define the criteria that it considers im-
portant in its employees and, in fact, the design and review of 
the evaluation process allows the company to consider its cul-
ture and what kind of organization it wishes to be. 
   There is, of course, another dimension in the law firm world 
bearing on evaluations.  Many attorneys have their eyes set on 
moving out of the employee ranks (i.e., associate, of counsel 
and the like) and becoming partners or shareholders.  Thus, 
unlike the standard evaluation process, which concerns ad-
justments to compensation and promotion to a new job cate-
gory, attorney evaluations usually have an unspoken compo-
nent the possibility, at some future point, of a fundamental 
change in the employee’s status. 
   Bearing these criteria and challenges in mind, what are the 
suggested practices and lurking pitfalls in the attorney evalua-
tion process?  The first and most important task is to ensure 
that the evaluators understand that they must be fair and hon-
est.  Discrimination cases often start with an employee who 
has been given years of sugar-coated reviews, only to have 
them end when a new supervisor comes in and decides to 
“call ’em as I see ’em”.  Disgruntled employees often latch on 
to what they believe is a sudden change in their reviews as 
evidence of discrimination when, in fact, they often reflect 
nothing more than a supervisor who is finally taking the 
evaluation process seriously.  Constructive criticism and ac-
centuating the positive are fine, but not at the expense of pre-
venting the employee from receiving an accurate assessment 
of his or her performance. 
   The second component of a successful evaluation program 
is agreement on the criteria by which performance will be 
measured and, as obvious as this sounds, it is a command-
ment often ignored.  Particularly in larger firms, different prac-
tice groups or even individuals within the same group place 
varying degrees of importance on the wide range of skills that 
attorneys must develop.  It is important to that the firm de-
velop, through as much consensus as possible, a list of the 
performance criteria that will measure, and then set the levels 
of importance attached to each skill.  These might include, as 
examples only, written communication and advocacy, research 
skills, negotiating skills, analytical ability and judgment, court-
room skills, efficiency, willingness to take responsibility, client 
relations, delegation/supervision, and ethics. 

   Different criteria are likely to have different levels of impor-
tance for attorneys of varying levels of seniority.  A more senior 
associate will be expected to supervise younger attorneys, 
work with clients, appear in court and strategize, while a 
newer attorney is more likely to be graded on research and 
organizational skills.  The process must take into account the 
different expectations for different levels of experience. 
   A corollary to this rule is that the firm should consider the 
criteria it will set for advancement to partnership, and should 
make those criteria known to associates early in their careers.  
Imagine an associate who receives midline acceptable grades 
throughout her career and has no reason to think that her 
progress to partnership faces any hurdles, only to have the 
firm decide at the tail end of the journey that she has not dis-
played “excellence”, developed clientele, or met some other 
partnership requirement.  The firm is then faced with promot-
ing someone in whom it has relatively little confidence or pass-
ing over someone who thought, based on her history and the 
firm’s lack of communication about advancing to partnership, 
that she had a clear path to the brass ring.  Discrimination 
suits have been pursued with success based on precisely this 
type of fact pattern. 
   The final basic rule is that the firm must make an active ef-
fort to gather as much information as possible on each associ-
ate from every shareholder or partner who has worked with 
that attorney.  Evaluators should be encouraged to give spe-
cific comments, particularly when they are critical; simply tell-
ing an associate that his written work is not up to standard is 
vague and gives the attorney no way to know what he should 
be doing differently.  Gathering a wide range of opinions, good 
or bad, does not unfairly skew the results of the review.  It also 
gives the process credibility in the eye of the associate, par-
ticularly if the news is not uniformly good.  It is much harder 
for an associate to disregard mediocre or worse evaluations, 
which reflect a consensus among the partners, than it is to 
write off one person’s comments as atypical.  In addition, the 
feedback must be delivered to the associate in a manner 
which reflects the importance of the process to the firm and 
the attorney.  Ideally, the meeting should be held in a confer-
ence room, at an appointed time, with at least two partners.  
The associate should be encouraged to give his or her com-
ments on the process and the evaluation, and to raise ques-
tions and issues that he or she may have about the firm, work-
load, supervisors or anything at all which might be relevant to 
his or her experience.  Indeed, feedback from people being 
evaluated can be one of the few times when the firm can re-
ceive unguarded advice and information from its associated 
about its operations. 
   Like so much employment law, a little common sense can go 
a long way to building a successful evaluation program.  Ide-
ally a well-designed program serves as a teaching tool for the 
associates, a means of requiring the partnership to reconsider 
on a regular basis who they are what kind of a firm they want 
to be, and, from a purely defensive standpoint, a solid body of 
evidence against claims of unfair decisions or mistreatment.   
Eric Savage is a shareholder in the Newark, NJ office of Littler Mendelson, 
P.C. 
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A golf clinic at Memorial Park was held in October, the rain held-up just 
long enough for us to enjoy the outdoors.  

The Houston CourtYard 



 

 

 

The 2007 Educational  

Conference You Can’t Miss 
You’ve just got to be at the one and only  

international Conference dedicated to legal 

management professionals worldwide. ALA’s 
2007 Annual Educational Conference  

and Exposition is packed with opportunities for your professional development and personal growth. 

* More Education than ever – Industry-respected speakers give you innovative ideas and fresh 

perspectives. New sessions focus specifically on the biggest challenges and hottest issues 

you’re facing today. 

* Special Events and Networking Opportunities – The learning never stops! Enjoy unique events where you can relax 
and get together with your colleagues. 
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ALA International News 

CLMSM Dates and Location 
 

 
Test Dates  Location  Application Deadline 
       
April 29, 2007 Las Vegas, NV  March 16, 2007 
 
Sept. 7, 2007  Boston, MA  August 10, 2007 
 
Sept. 27, 2007 Nashville, TN  August 10, 2007 
 
Sept. 27, 2007 Portland, OR  August 10, 2007 
 
May 4, 2008  Seattle, WA  March 14, 2008 

Add it to your calendar NOW 

to join ALA at the world-class 

Mandalay Bay Resort in Las Vegas. 

April 30 – May 3, 2007 

For the most up-to-date 

Conference information, visit 

www.alanet.org/conference or 

call ALA at (847) 267-1252. 



          Page 11 The Houston CourtYard 

TITANIUM     
   

PLATINUM 

 Hotel Icon 

 Special Counsel 
GOLD 

 Brand Coffee Service, Inc. 

 Robert Half International 

 Safesite, Inc. 
 
SILVER 

 Attorney Resource/Houston 

 Frost National Bank 

 Project Leadership Associates 

 Southwest Solutions Group 
 

BRONZE 
 Associated Counsel of America 

 Benchmark Filling & Shelving Systems 

 Burnett Staffing Specialists 

 Business Insurance Group 

 CompuPro Global 

 Corporate Outfitters 

 EBF Office Products 

 Graf Legal Network 

 HIRECounsel Houston, LLC 

 Insurance Alliance 

 Juris, Inc. 

 Kastle Systems 

 Lavaud Staffing Solutions 

 Legal Specialties Plus 

 Océ  Business Services 

 Prescott Legal Search 

 Rafte & Company 

 Ridgeway’s Management Services 

 ScoNet 

 Transnet Delivery Solutions 

2007  Houston Chapter ALA Sponsors 
COPPER 
 Corporate Care 

 Cregan Design, Inc. 

 Gibson Arnold & Associates 

 InterContinental Stephen F. Austin 

 Kraft & Kennedy, Inc. 

 Lancaster Hotel Houston 

 Mach 5 Couriers 

 Office Depot 

 The Spillman Group 

 Update Legal  
  

 

 

Vendors 

Our 2007 Vendor Sponsorship Program has been unveiled 
and vendors are in the process of signing up before the  
January 15, 2007 deadline.  The Copper-level is already 
SOLD-OUT...THANK YOU Vendors for your continued     
support.  If you miss the deadline or are not able to partici-
pate in the 2007 program we hope to see you in the 
2008 program which we are sure will be just as successful!! 

 

Members 

We are always looking for committee members to help with 
this year-round program.  Please contact Christina Marsden 
(Chair, ALA Vendor Partnering Committee-2007) if you are 
interested in serving on this committee: 

christina.marsden@strasburger.com / 713.951.5667 

The education committee is looking for you.  If you 
are interested in helping bring quality education to your fellow       
administrators, please contact Debbie Gardner at                       
dgardner@westmorelandhall.com.  You will be glad you did! 

The JANUARY 15th registration deadline for The Houston Chapter of          
Association of Legal Administrators 2007 Vendor Sponsorship Program is 
fast approaching.  Don't miss out!  

Please visit our website at 
http://www.alahou.org/htmls/vendorprog/ve_program.htm or for further  
details please contact; 

Regina Thompson      713-650-6600    rthompson@crusescott.com 

Christina Marsden     713-951-5667    Christina.Marsden@strasburger.com 

Robin Hoffman          713-739-7007     rhoffman@cjmlaw.com 



 

 

 

Is It Just Me or What? by Bill Harvey 

Bill Harvey is ALA-Houston’s 

“Man on the Street” 

  

Charles H. Cressy, CLM 
Johnson Radcliffe Petrov & Bobbitt PLLC 
1001 McKinney, Suite 1000 
Houston, TX  77002-6424 
 

WWW.ALAHOU.ORG 

The Houston CourtYard 
Houston Chapter of   
The Association  of Legal Administrators 

My ability to perform day-to-day tasks online such as adding employees, review-
ing my bank accounts, etc. has been made dramatically easier in the last few 
years. And yes, I’m all for high security in the Information Age, but is it just me 
who is bewildered by the reasoning behind all these outlandish logins and pass-
words?  Fortunately, many online sites allow you the use of your e-mail address 
as a login, but I have had to make up several.  I’ve tried to keep it simple, using 
my first and last name together.  O.K., I believe that “williamharvey” may be 
taken as it is a somewhat widespread combo.  But how many “williambharveyjr” 
people can there be at this one particular web site or “williambharveyjr1”, or 
“...2”?  I’m circumspect by nature, and I think that using the “suggested” login of 
har25644 might just push me to somebody’s database in-basket to track my 
use of their site.  Then passwords!!  Number/digit combo, fine! Six to 24 charac-
ters, O.K.  Been to the Texas Workforce Commission’s site lately?  When I signed 
up, the only password they would accept was one with 8 characters, which must 
start with 3 UPPERCASE letters, then 1 of the following: @, #, or %, then a num-
ber, and 3 more UPPERCASE letters to render (possibly)  URV@8GTY. 

I boast of the fact that my wife and I are true Info Age Baby Boomers.  
We brag on the Excel spread sheet we’ve called “Senior Moments” which is pro-
tected by a “master password” that currently lists our 27  retail, government, 
investing, retirement, banking, financing and other logins and passwords we 
need to make the jump to hyperspace.  By the by, did I….ever casually mention 
to anyone what our master password is?  If I did please call me!  Don’t e-mail 
me.  I’ve lost THAT password, too. 


