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PRESIDENT’S MESSAGE 

Happy Fall Ya’ll! 

 

It has been a busy time since our last newsletter. The 2017-2018 board attended CLI (Chapter Leadership In-
stitute) in Minneapolis, Minnesota. There, we were surrounded by nearly 300 chapter leaders, regional repre-
sentatives, directors, speakers, sponsors and ALA staff. The board left invigorated with new and fresh ideas to 
share with the committees with which they work. 

 

Shortly after CLI, we were all elated to experience the solar eclipse of August 21, 2017. This was the first to-
tal solar eclipse visible from coast-to-coast across the United States in 99 years. Many flocked outside with 
their eclipse glasses to catch a glimpse of this rarity. In that moment, none of us could have imagined what 
was on the horizon… 

 

Hurricane Harvey, later to become Tropical Storm Harvey, pounded southeast Texas. It was a storm of epic 
proportions that caused catastrophic flooding, the largest hurricane to make landfall in the United States since 
Wilma in 2005. Houston, in addition to other areas, found itself under water (literally) with more than 40 to 65 
inches of rain over the span of four days. Areas and homes that had NEVER flooded in the history of our great 
state, flooded for the first time. The number of homes affected is into the hundreds of thousands, more than 
30,000 people were displaced, and more than 17,000 people had to be rescued from homes, cars and flood 
waters.  

 

Following the devastation caused by Harvey, the Boston Chapter took the initiative to issue a disaster-relief 
challenge…they would donate $5 per chapter member to the Red Cross. In subsequent days, other Chapter’s 
followed, and the Association as a whole demonstrated great concern and support of the Houston Chapter. 
Members donated individually and chapters collectively. The Austin Chapter organized a CrowdRise page 
that has collected over $3,000 and the New Orleans Chapter set up a GoFundMe page which has collected 
over $12,000, both were set-up specifically to assist Houston Chapter members personally affected by the 
storm. In addition, the Austin Chapter also collected an additional $523 in cash which James Cornell, Region 
4 Director, was kind enough to deliver in person.  

Our ALA community has pledged to donate tens of thousands of dollars to the Red Cross and other organiza-
tions. Below is a list of all who participated: 

 

https://www.crowdrise.com/disaster-relief/fundraiser/austin-chapterala
https://www.gofundme.com/ala-houston-chapter-harvey-victims
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ALA Headquarters Greater Chicago Nutmeg 

Alamo Greater Cincinnati Oklahoma City 

Arizona Greater Kansas City Orange County 

Arkansas Greater Los Angeles Oregon 

Atlanta Hawaii Palm Beach County 

Austin Iowa Philadelphia 

Boston Las Vegas Puget Sound 

Calgary Maryland Sacramento 

Capital Metropolitan Detroit San Diego 

Cleveland Middle Tennessee Sarasota-Manatee 

Columbus Mile High Silicon Valley 

Cyber Minnesota South Florida 

Dallas Mobile Suncoast 

Down East (Maine) Nebraska Triad 

East Bay New Jersey Tulsa 

Fort Worth New Mexico West Michigan 

Foundation of ALA New Orleans Western and Central New York 

Gateway New York City Western Virginia 

Golden Gate Northern Indiana Wisconsin 

Granite State Northwest Ohio  



And to top off all of these bountiful efforts, the Houston Chapter Retreat Committee organized a collection drive as 
part of the 2017 Houston Chapter Retreat & Professional Development Conference on Friday, September 15, where 
they collected $625. We cannot wait to distribute the funds collected by Austin, Houston and New Orleans straight 
to our affected members and assist on their road to recovery. 

 

Last, but not least, have to highlight Kim Coates, Office Administrator at Munger, Tolles & Olson LLP in San 
Francisco for her generosity. Kim wanted to help more than she already had, so she held a party at her home to col-
lect items (clothing, hygiene, etc.) for donation to those affected by Harvey in Houston. 

 

The compassion and selflessness experienced during such a significant event reminds us that we can do more, be 
better, and make a greater impact.  

 
What will be your legacy? 

 

Valerie 
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Uncommon National Holidays 

 

OCTOBER 

 10 Angel Food Cake Day 

 13 Friday the 13th Day 

 21 Babbling Day 

 30 Candy Corn Day 
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COMMITTEE CHATTER 

 

IT & Social Media Committee  

 

After our recent social media outreach emails, we’ve doubled the Houston ALA members who like and follow the 
Facebook page.  The next step in increasing our visibility via Facebook is to obtain a potential member list from the 
membership committee and reach out to those folks to let them know about the (free) benefits of liking and follow-
ing the page—relevant articles o the legal profession, polls, tips  and of course they’d also see photos from our 
events which might entice them to join.  Once that  outreach project is complete, we will begin more regular up-
dates to the page (to a larger audience). 
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NEW MEMBERS! 

WELCOME NEW MEMBERS! 

 

Chassidy Deckard, Administrative Manager with Paul Hastings 

 

Nancy Davis, Office Administrator with Wilson Elser 

 

Mary Rodriguez, Office Manager with Ridout & Associates 

 

Kristina Gates, Firm Administrator with Schirmeister Diaz-Arrastia Brem LLP 
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2017 ALA Retreat – Wake Up, Show Up and Shine 
 
Another year, another outstanding retreat.  But this year the retreat came with a challenge – Hurricane Harvey.  
The Retreat Committee pulled together and hosted a great retreat.  The few weeks prior to the retreat were 
hectic and the time we spent together in Galveston was well needed and deserved. 
 
Many attendees unwound with a spa treatment or a half day of fishing.  For the eleven members that that par-
ticipated in the 3rd Annual Fishing Tournament, waking up early and leaving the hotel at 5:30am was well 
worth the excitement of catching fish, spending time with our fellow fishing buddies and taking home a bag 
full of our catches.  
 
The afternoon educational session was another highlight of the retreat.  Cara Bradley, best-selling author of 
On the Verge: Wake Up, Show Up and Shine, presented an outstanding and informative session on continuing 
to develop one’s interpersonal strengths.  Living an extraordinary life and feeling awake and fully alive is not 
about doing more, but about being more. It isn’t about achieving more; it’s about experiencing more. When 
you shift beyond your to-do lists and drama-filled stories and show up in this moment, you will experience a 
profound sense of clarity, vitality, and confidence. Wake up right here and now, and unleash your natural geni-
us. Many attendees spent Saturday morning with Cara in a yoga and meditation session on the lawn of the Ho-
tel Galvez. 
 
One of the numerous benefits of attending the annual retreat is building personal relationships with fellow 
chapter members.  We had the opportunity to engage with members that we do not know very well and we got 
to catch with members that we do not get to interact with as often as we would like. 
 
Special Thanks to: 
 Elisabeth Lopez & Santina Daily, Retreat Co-Chairs 
 The Retreat Committee 
 Nina Dannenberg for coordinating the spa treatments 
 Tom Ivey for coordinating the fishing tournament 
 DocuSystems for providing all attendees with Cara Bradley’s book On the Verge 
 Frost Bank for their generosity of donating gift cards for the dinner drawings 
 All the members who donated to help out those who suffered great losses from Hurricane Harvey 
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2017 RETREAT 

 

Education Session Friday afternoon 

Yoga Saturday morning 
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A successful day of fishing 

It was this big! 
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2017 RETREAT  

A great time was had by all! 
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Platinum Level  

Frost Bank 

 

Gold Level  
Aldridge    Dahill—A Xerox Company  Platinum Coffee Services, Inc. 

All Covered/IT Services  Fresh Foods Catering   Royal Cup Coffee 

  from Konica Minolta   mindSHIFT Technologies, Inc. 

Collier Legal Search LLC     

      

Silver Level          

IST Management Services  DTI     R.L. Barclay & Associates LLC 

Agile OFIS    EBF Office Products, Inc.  Rippe & Kingston, LLC 

All-State Legal    Elaine’s Florist & Gift Baskets   Robert Half Legal 

Aramark Refreshment Services  Flex Manage    Safesite, Inc. 

Bconnected Technologies  Gensler     Southwest Solutions Group 

Brooke Companies   GilsbarPRO    Star Engraving 

Burnett Specialists   Higginbotham    Tejas Office Products, Inc. 

Canon Solutions America, Inc.  Insperity    The Stewart Organization 

Corporate Care    Pathfinder LL&D Insurance Group, LLC U.S. Legal Support, Inc.   

Corporate Floors   Quest Personnel Resources, Inc. 

Corporate Outfitters   Ricoh USA, Inc.   

DOCUmation      

    

      

Copper Level  

1st West Background Due Diligence Herman Miller/Geiger   The Mize Group  

ABA Retirement Funds Program  Hirsch Insurance Brokerage  Veritex Legal Solutions  

Always In Season   Humanscale Corporation  Wegman Partners 

Attorney Resource   Keep Catering    Wortham Insurance & Risk Management 

Copy Source1, LLC   LiveWire Technologies, Inc. 

Corporate Catering Concierge  Mach 5 Couriers, Inc. 

Coyote Analytics   Momemtum Search Partners LLC  

Current Business Technologies, Inc. P F Chang’s      

Diversified Recruiting Services, LLC ScoNet International, Inc.      

Docusystems Management Services, Inc. Texas Lawyers’ Insurance Exchange      

eSentire, Inc.         

Gittings Photography          

           

mailto:jessica.leone@frostbank.com
mailto:skelley@aldridge.com
mailto:ruys@dahill.com
mailto:lindan@platinumcoffeeservice.com
mailto:martine@freshfoodscatering.com
mailto:gcooper@royalcupcoffee.com
mailto:brian.rothermel@mindshift.com
mailto:kmills@istmanagement.com
mailto:dfurnell@dtiglobal.com
mailto:becky@rlbarclay.com
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mailto:csc@attorneyresource.com
mailto:sandra.berry@worthaminsurance.com
mailto:awatson@livewiretechnologies.com
mailto:julie@corporatecateringconcierge.com
mailto:carla@mach5couriers.com
mailto:amydell@momentumlegal.com
mailto:gcross@currentbusiness.com
mailto:gerard.charles@pfchangs.com
mailto:lstyles@diversified-recruiting.com
mailto:michel@sconet.net
mailto:dick@docu-systems.com
mailto:jsyesta@tlie.org
mailto:greg@gittings.com
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Hurricane Harvey – the storm that came and overstayed its welcome 
By Stacey Ransleben, CLM 
 
What I have learned while surviving this catastrophic event - having electricity is a god-send.  During Ike I was 
without electricity for 14 days at home.  While there are so many disasters from Harvey, it has been a true bless-
ing to have had electricity during the storm. At the very least, it has been terrific to be able to get news and stay in 
touch with friends, family, and colleagues. 
 
As an administrator I have never been so thankful for servers in bunkers, email in the cloud, and battery backup 
chargers for cell phones and tablets.  Having laptops and tablets has kept us working.  Having a complete list of 
contact numbers and email addresses (personal, not work) ahead of time and in print was also handy. Testing the 
methods of communication was crucial and served us well as we made decisions about the days our firm would 
be closed. 
 
My heart hurts for all those impacted by the storm.  The unprecedented flooding has effected so many and 
brought out the best in most.  The outpouring of charitable acts is humbling and awe-inspiring. 
 
A few helpful hints I learned along the way (and some I wish I had known before the storm): 
 
 If there is a possibility your car will be submerged in water while parked, place a condom or a rubber glove 

with a rubber band over the tail pipe.  The tail pipe is how water gets into the engine.  The interior can be de-
tailed and then the car is back in running condition. 

 Filling trash bags with flood water and placing them where you would put sand bags is as effective as sand 
bags. 

 Who knew that social media would be such an asset in times of emergency.  With Facebook I was able to 
keep in touch with friends and family.  It was far better than blowing up phones and email and afforded the 
ability to contact many at once to let them know I was safe and dry. 

 Texans – native and transplanted – have big hearts and open arms and are willing to help anyone in need, 
friend, neighbor, and stranger.  We have had so many volunteers and so many donations, some places have 
had to reroute the volunteers and donations to other locations because they are overloaded.  I love my state! 

 
 
I picked this up from Facebook and thought it was a great explanation of what happened in Houston: 
 
 
"For those not affected by Harvey but are wondering how bad it really is in the Houston area and why, this is for 
you. 
 
First of all, this is being called a catastrophic flooding event, not simply serious or even severe. Catastrophic. 
Not even a 100-year flood (which we seem to get pretty regularly these days) but a flood of the millennium. 
 
Houston is flat. Houston is exceedingly large in area. There's a LOT of concrete and buildings, not an abundance 
of green areas (but we're trying), and heavy clay soil. The area is crisscrossed by untold number of waterways - 
dry most of the time and often ignored - and new construction requires building retention ponds nearby (also 
empty most of the time). 
 
Most of the time, when it rains here, everything works as it is designed without too many problems. When we get 
a lot of rain, concrete and clay soil don't absorb water and the runoff heads to ditches, retention ponds, creeks 
and bayous. It's not unusual to have street flooding when drainage systems are overwhelmed but it usually goes 
down fairly quickly. We are known for many low spots in major roads and drivers regularly ignore warning signs 
and/or media reports, choosing instead to drive through...and suffer the consequences (from ruining their car to 
drowning). 
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Then comes Hurricane Harvey. 
 
All kinds of weather people predicted exactly what ended up happening - Harvey strengthened to a Cat 4 right 
before coming ashore and proceeded to stall as intensity diminished. Unfortunately it stalled right where the 
warm waters of the Gulf of Mexico continued to feed the storm. The right side, known as the dirty side, contin-
ues absorbing water and building the outer rain bands while another front tries to push it down from the 
north, resulting in continuing the counterclockwise motion of a tropical storm. And so all of this weather sits 
on top of Houston, the 4th largest city in our country. 
 
Now..mix weather and geography...and we end up with catastrophic flooding. 
 
The big question I've heard asked is why didn't you all evacuate? Uh, no. First rule of hurricanes - evacuate 
from storm surge and wind, not rain. Besides, evacuation was tried when Hurricane Rita threatened us. Peo-
ple jumped in their cars and promptly got trapped in a massive traffic jam lasting almost 24 hours. They ran 
out of gas, and food, and patience. It was hot, Texas hot. No bathrooms. Around 100 people died in this fruit-
less evacuation, fruitless because Rita turned away and ignored Houston. 
 
So why didn't everyone prepare for this? Actually most people did but even though massive flooding was ex-
pected, Houston is so very large that you simply cannot predict exact spots of flooding. Many spots now flood-
ed have NEVER flooded, even in the recent hundred-year-floods. There has been so much rainfall that it simp-
ly overwhelms everything designed to move it away. And the rain continues...in fact, the flash flood warning 
has been extended to *Wednesday*. That is 3 more days of this because the remnants of Harvey are not going 
away anytime soon. Plus, as the rain falls on Houston it is still raining to the west of us and waterways there 
drain toward the Houston area, AND the storm continues to push Gulf waters toward land making it difficult 
for waters to drain into the Gulf. 
 
Sounds crazy, doesn't it? A perfect storm. Truly, a catastrophic event. 
 
Can you even begin to imagine shutting down a city this size for days on end? Businesses closed. Schools 
closed. Cannot drive without running into roads closed by flooding. Airports closed as runways are under wa-
ter. You see the pictures and videos and news reports and wonder, How? Why? You can plan as much as you 
can, but sometimes it's simply not enough. 
 
Instead, you just pitch in and help where you can, doing what you can. For some of us, it's keeping others in-
formed. For others, if you can get out, it's rescuing some, feeding others, volunteering however you can. The 
news stations continue to show regular citizens helping others, bringing in boats to rescue those stuck in 
flooded homes. That is the Houston spirit we know and love. We are very thankful for all the emergency re-
sponders, many on their way from out of state but also for Houston firefighters, police, Coast Guard, National 
Guard and more. 
 
We will survive. We will. We will be fine, just a bit soggy for a while. We are thankful that most of what has 
been lost is just 'stuff'." 
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Hurricane Harvey 

Lastly, and most importantly, I would like to thank the many ALA Chapters who reached out to help 
 
While we are struggling to keep up with our families, friends, employees and colleagues, it is amazing to open 
your email and see this: 

As a result of the recent devastation occurring in Texas due to Hurricane Harvey, the Boston ALA Chapter has spearheaded a 
challenge to  assist our fellow Texas ALA Chapter members.  They have asked all ALA Chapters to Donate $5 per member to 
the Red Cross.  ALANYC has accepted this challenge and will be donating $1,600 in the representation of our members. 

 

In the same spirit, we are also issuing a challenge to our NYC chapter members to personally donate $10 to the Hurricane 
Harvey Relief Fund established by Houston’s mayor, Sylvester Turner. 

 

Together we can help make a difference. 
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Since Harvey we have seen so much more devastation: 

 Hurricane Irma in Florida 

 Hurricane Nate in Mississippi and Alabama 

 Several hurricanes across the Virgin Islands and Puerto Rico 

 The fires in the Northwest 

 The earthquakes in Mexico 

 

It has been a rough couple of months and there is a lot to repair and rebuild.  We will overcome by working 
together. 

 

Thank you, ALA, for all of your help and support in these tough times! 

 

 



Page 18 Houston courtyard 

Hurricane Harvey 



Volume 1, Issue 3 

LONG TERM CARE PLANNING 

Page 19 

Next Steps for LTC Planning 
 
Tucker Maxwell, Regional Sales Manager of LTC Solutions, Inc. provided our group with an overview of long 
term-care (LTC) insurance, along with the current state of the LTC marketplace. 
  
He began with a review of LTC basics – the annual cost of care, what long term care is and how it works. 
The advantages of an employer plan include: 

 Underwriting concessions 

 Group rates, gender-neutral 

 Portable benefit 

 Health Savings Account (HSA) – LTC premium eligible as medical expense 

 After tax (not pre-tax) 

 Low base rate 
  

There are two main types of policies in the current marketplace: (1) standard LTC insurance, which has 
flexible benefits, and (2) life plus LTC rider (combination plan). 
  
In the next generation of LTC insurance, we can expect the following: 

 Multiple carriers 

 Rate increase – in 5 to 10 years 

 Core benefit 

 Tech-based education 
  

We should keep tax considerations in mind. For example: 

 Employee paid LTC premiums are tax deductible as part of medical expense deduction. 

 Qualification for Medicaid excludes your house. 

 After the policyholder is deceased, the government can recover cost from the estate 
  
LTC policies provide coverage for the employee, with spouse and family also eligible to enroll. They can be 
funded by voluntary contributions, funded for a carve-out group (by class), or funded for all employees. 
  
The LTC industry is stable, competitive and continues to evolve to meet our needs. 
  
Credit: Summary provided by Karen Hong, ALA Honolulu, HI 

 

 

 

Tucker Maxwell also presented to the Houston Chapter on July 18, 2017 

LTC Solutions is part of ALA’s VIP Program www.myltcguide.com/ALA  

http://www.myltcguide.com/ALA
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3 Rules for Effectively Integrating Electronic and Printed Materials  
By All-State Legal 
 
Technology – and therefore electronic media – has taken over our lives.  It seems everywhere you go people have 
their heads down interacting with their phones or tablets instead of with each other.  Many have claimed that tradi-
tional printed materials are becoming extinct because of our advances in technology. 
Take these statements for example: 

 1920’s: Radio will replace print 

 1950’s: TV will replace print 

 1980’s: The computer will replace print 

 1990’s: The Internet will replace print 

 
While print media has declined, it’s obvious that these predictions did not ring true.  In fact, we are starting to see 
the opposite occur.  The market is turning back towards print in order to stand out more in this electronic age.  Using 
both print and electronic communications in an integrated marketing effort can add greater responses and return. 
Learning the differences between the two and effectively coordinating them ensures the strongest branding effort 
and results.  However, making your electronic and print materials “match” is not exactly the answer.  There are 
many differences in the two mediums.  We are going to focus on just two: viewing and interacting. 
 
Viewing Printed & Electronic Communications 
One of the biggest differences between print and electronic communications is how people view them. Holding 
something physical in your hand — a piece of paper, a business card, a brochure — is a much different experience 
than viewing something on a screen. 
 
While print and electronic communications can share the same visual look, where and how these materials are 
viewed play a big role in how each will be designed and used.  For example, a traditional business card has two 
sides that typically show contact information along with some limited additional information.  However, a digital 
business card can more easily expand to include a photo and links to bio pages, social and blog sites to increase en-
gagement. 
 
Interacting with Printed & Electronic Communications 
Printed materials add a tactile level of interaction which can affect the way a person reacts to the material.  Using a 
textured or substantial paper stock or printing effects like engraving, embossing and foil-stamping adds to the tactile 
experience and increases memory.  While electronic materials cannot include traditional tactile elements, they can 
include additional visual aids to increase the interaction such as audio, video and other types of animation. 
Interaction with printed materials is usually limited to flipping or unfolding a page.  Conversely, users can get lost 
clicking through links to find more information when using electronic media. 
 
Now that we understand the differences between electronic and printed materials, let’s discuss how they can work 
together to brand your firm. 
 
Rule #1 – Your Logo & Name Should Always Match Exactly 
It really is the cardinal rule of branding – your logo and name should always match – no matter where they dis-
played. 
 
Electronic communications are fairly easy to update and the update is immediate.  Printed materials, on the other 
hand, take a little longer to come to fruition. Once an item goes to the printer, it’s not going to change barring a de-
cision to re-design and re-print, so more care is taken in proofreading, designing and updating printed materials. 
While it is tempting to update or alter your logo and name in electronic formats either before or, perhaps, without 
updating your printed materials, your brand and business will suffer. 
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Picture this – one of your attorneys hands out a business card to a potential client.  The potential client then 
searches the firm name on the card and is presented with a site that has the same firm name, but a different logo 
or a similar name with different colors in the logo.  This will leave the potential client wondering, “Is this the 
same firm?  And if it is, if they can’t get the easiest details consistent – their own firm name and logo – how will 
they handle my business?”  This could potentially damage your firm’s reputation. 
 
Do the logo and firm name on your website, blog and social media match your stationery, business cards and 
even billing statements?  Do they match what is printed on your announcements, invitations and brochures?  Is it 
the same as the email communications you send out?  Do they match your office signage? Are they the same 
shape and color (or an approved black and white version)?  If the answer to any of these questions is no or if you 
are planning to rebrand, it’s time to do a brand audit and build a plan to ensure that your materials will match. 
 
Rule #2 – Your Materials Should Complement Each Other Visually 
Your printed and electronic communication materials should visually complement each other.  Both 
use typography, images, shapes, lines, color, etc.  So many of the same best practices apply to each.  However, 
based on what we learned above, people interact differently with printed and electronic materials. Therefore the 
application of certain visual elements must be altered. 
 
While your logo and firm name should be an exact match, the colors may need to be altered.  Color displays 
very differently in printed formats versus on a screen.  Plus, printed color may appear different based on the pa-
per stock and print medium used.  And the color on electronic materials may vary based on the individual de-
vice’s settings for brightness, contrast, etc.  Your designer and printer can easily adjust for this to ensure a cohe-
sive look. 
 
The same holds true for fonts or typestyles.  For printed materials, a serif font can be more readable.  However, 
clean sans serif fonts are easier to read in electronic format.  Simply create standard complimentary fonts and 
use those consistently within each medium. 
 
Images and other embellishments can be used consistently in each form.  For instance, if you use periods in your 
phone and fax numbers in print – you can do the same electronically.  And images that you use to reinforce your 
brand culture easily translate into both mediums. 
 
When you review your materials, be cognizant of the answer to the questions, “Can I instantly recognize my 
firm?” and “Do I look different than my competitors?”.  If the answer is no, it’s time to redesign to make these 
items complement each other. 
 
Rule #3 – Keep Your Message in Mind 
The main difference between print and electronic materials is that print retains its form until, of course, it is re-
printed.  In contrast, electronic materials, information, images and videos can change frequently.  So be sure to 
use each medium for the right message. 
 
Use websites and other electronic materials for alerts, news and other information that changes regularly.  But 
be sure to add reference to the electronic materials in every printed piece to increase and drive readership. 
Use more general information in your printed materials. This will allow these pieces to have a longer shelf life 
so you can print larger quantities at a lower price per piece.  Content that reinforces the permanence, culture and 
dedication of your firm is perfect for printed pieces.  Strategically distributed print can help spread the news 
about a new partner or attorney, an event or seminar or a recently-won award.  But, again, don’t forget to in-
clude short, memorable web/social media addresses to drive traffic and increase engagement with electronic 
content. 
 
 



Uncommon National Holidays 

 

NOVEMBER 

   2 Men Make Dinner Day 

 13 World Kindness Day 

 24 You’re Welcome Day 

 29 Square Dance Day 
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2017 BUSINESS PARTNERS 

Use traditional business cards and digital business cards together for the greatest impact.  Printing your digital 
business card URL on your physical business cards will encourage engagement.  Often these are displayed with 
other contact information – e.g. phone, email and vcard for the digital business card. 
 
Making it Work 
In order to keep your printed and electronic materials in concert, create a brand standards manual that includes 
all approved logos, firm name references, colors, fonts, treatments and more.  Consult your designer and printer 
for help. 
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TWO TYPES OF MAINTENANCE FOR POLISHED STONE FLOORING 

By Apex Surface Care (formerly Corporate Floors) 

 

Polished marble slab flooring can be constantly renewed, unlike most other types of flooring. It can be scratched up and 
restored over and over again. That’s a great thing because a slab installation is intended to last as long as the building 
stands. How do we ensure that it lasts this long and stays looking good the entire time? By performing both types of 
maintenance... 

 

Cleaning Maintenance. 

Keeping it clean is the most important aspect of maintaining a polished stone floor. Abrasive dry particulates attached to 
the bottom of a shoe is like sandpaper. Utilize mats to keep as much out as possible, however, when these particulates and 
the oils that bind them do make it into the building nothing cleans them up better than an automatic floor scrubber. Mops 
don’t hold a candle to the cleaning power and efficiency of an automatic floor scrubber. Compared to a mop these mechan-
ical marvels are to a lawnmower as a mop is to a sickle. 

 

Scratch & Gloss Maintenance. 

Keeping it clean can dramatically decrease your rate of wear, however, it will wear eventually. Scratches cannot be 
cleaned away and a specialist is required to remove this developed wear. This specialist will utilize diamond abrasives and 
polishing compounds to accomplish this. This diamond abrasive work will restore the clarity of reflection. Next, a final 
polish is performed to achieve the desired level of gloss. One can think of this specialty provider as the paint and body 
shop and the jan/san provider as the car wash. 

 

Frequencies of both. 

Frequency of Cleaning Maintenance is very simple. The polished stone flooring must be cleaned at the end of every busi-
ness day. The frequency for Scratch & Gloss Maintenance can be more difficult to determine. Mostly occupied class A 
office buildings require monthly Scratch & Gloss maintenance while smaller buildings in the suburbs may only require  

quarterly or semi-annual Scratch & Gloss Maintenance. It all boils down to what the rate of wear is in your facility. 

 

TIPS 

1. Have a proper matting system. Most types of mats can stop dry particulates but mats constructed with polypropylene 
do the best job of stopping oils from migrating into your building. Keep in mind that a mat won’t be stopping anything 
if it is saturated with contamination. Keep the mats clean so that they can properly do their job. 

2. Do not purchase mat systems with stain protection. You need oils to stick to the mat so that these oils don’t make it 
into your space. 

3. Insist that your jan/san provider uses auto floor scrubbers every time the polished stone is cleaned. 

4. Mops can be used to tend to a spill or clean in areas where auto scrubbers cannot reach but they should never be used 
to clean large open flooring. 

 

Jason Johonnesson 

Technical Director of Hard Surfaces  

APEX Surface Care 
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Move IT 

By David Silverman, Johnson Trent & Taylor 

 
 

My boss informed me that we are moving. It could be end of year or mid-year 2018, but it WILL be happening. 

 

Many of our member firms have experienced this and know what to do. It’s been a while since my last move, 

and I cannot wait! I love moving, crazy eh? It is hard work, but I love the  payoff - new place, a reset of sorts, 

new challenges and moving on from old habits borne out of complacency. So let’s do this! 

 

When talks get serious, I am glad I’m there to walk through the property with my shareholders and my adminis-

trator. I need to be there before the lease is signed - to offer comments about my new server room, cabling, logis-

tics, conference room needs, Office Services issues, etc. The space we are looking at was cabled new but with an 

IP based telephone system so no phone outlets were cabled. As we don’t want an IP based phone system, the 

cost of adding outlets has to be included in my cost estimate. 

 

I’ve got a nice A/C unit sitting above my servers, but it has to be extremely difficult to remove it and hook it up 

at the new place. The new server room is clean and has easily accessible ceilings. I’ll need quotes on buy / in-

stall vs. move / install. Not cheap but highly necessary. We will be on the cloud in two years, but will still have 

access to local files from our existing servers. My phone system will be in the server room at the new location, 

instead of in the phone closet. So cooling the room is still vitally important. 

 

Our phone system is old, so we will look at replacing it. We can install the new phone system at the new loca-

tion without disturbing our operations. Then all we need to do is to move the line. This will be easier if we relo-

cate to a new office within the same building. I think that is the plan, but nothing signed yet (as of this writing). 

 

I’m happy with my primary and secondary internet providers. If we stay in the same building, then cutting over 

will be “simple” as compared to a new building. The key here is to contact the ISPs well in advance of the move 

to plan how it will go. 

 

I am not moving the copiers, so I’ll need to contact my copier business partner to schedule that move. They can 

take care of that, I just need to make sure it is done. I can’t forget to book the copier move time with building 

management. We will need to reserve the freight elevator so we can move the copiers out or just to another floor. 

 

We currently have a fingerprint reader at our main doors that allow employees to gain entrance, and it too is old. 

When I worked at Williams Tower we had a retractable cord thingy connected to our belt where we could grab 

the connected card and extend it to the reader to gain entrance to the office. Little did we realize that many of us 

used it as a fidget spinner. I like that better  than the fingerprint reader. I’m hoping that’s what we get, but I 

won’t know this for a while. 

 

I’m already working on new technology for our conference rooms. It’s a good time to upgrade this. Technolo-

gy moves fast so we are due for something near latest greatest. There have been excellent advancements in con-

ference room technology, so it’s time to take a hard look at this.  

 



dsilverman@johnsontrent.com 
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We have advanced warning about the move, so now is the time to start throwing away stuff. Naomi kept 
everything! I’m becoming more of a minimalist, so this is not an issue for me. I have a good keep or toss 
filter, so watch out stuff - I’m coming after you!! 
 
Of course, new letterhead and business cards, and updates to the website. Not a big deal. 
 
I’ll need to find out when it is ok for the system to be down. I imagine that I’ll have a short window be-
tween the time when the system is brought down and when I need to bring the system up at the new loca-
tion. I plan to move the servers myself, with the help of a strong person because those servers are heavy! 
The payoff is that my new server room will be setup exactly how I like it to be. 
 
No problem for me when we move IT to another location. I enjoy the opportunity to make my firm better 
through what I do, and I enjoy the challenges to make it all happen smoothly. 

mailto:dsilverman@johnsontrent.com
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2017 ALA EVENTS  

 

 

 

UPCOMING WEBINARS 

 

OCTOBER 26—What You Need to Know Now about Cyber Liability 
Insurance 

 

NOVEMBER 16—Reality-Based Accountability:  Hardwiring Ac-
countability into Your Workforce and Coaching for Great Performance 

 

Uncommon National Holidays  

 

DECEMBER 

  12 Poinsettia Day 

  16 Chocolate Covered Anything Day 

  20 Go Caroling Day 

  27 Make Cut Out Snowflakes Day  
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Rising Above the Tide  

By Kathryn Vidal 

 

 The “Great Flood of 2017” hit Houston during the last weekend of August.  The week before the storm we 
were all talking about the tragic events in Charlottesville, and denouncing the efforts of various fringe groups of 
white supremacists to claim legitimacy in our national conversation.  The debate about statues honoring the Con-
federacy is complex, including Houston’s own “Spirit of the Confederacy” which was commissioned by the 
Daughters of the Confederacy back in 1908, and still stands in Sam Houston Park downtown.  Do such symbols of 
the Confederacy even belong in one of our public parks?  After Charlottesville, the nation was heating up into an-
other argument about race relations and the terrible legacy of the Civil War. The subject itself is important and 
deserves candid reflection and conversation.  After all, we are a diverse country, and how we work, play, and live 
together has a profound effect on how we succeed or fail together.   

 

 Then a storm named Harvey wandered into town and took up residence. Harvey brought us a lot of rain.  
It started deceptively slowly and we thought perhaps the meteorologists  had exaggerated.  Really, we asked our-
selves, 50 inches of rain? Then that night, it rained again. By the time the storm finally moved on, our city had 
been deluged with an historic 51 inches of rain.  

 

 The water literally washed away our heated conversations about race relations.  In place of those con-
cerns, we had much bigger problems and that’s where we focused our attention. Concerns like people’s lives, 
household items, earthly possessions.  The ability to drive around the city.  Food, water, power. 

 

 As our attention was re-directed, the news changed. The first stories were about people with boats being 
called upon via social media to rescue neighbors. Then there were stories about the shelters, and the need for as-
sistance in helping people who had been evacuated.  After that, the focus went to cleaning up and once again, vol-
unteers responded.  Neighbors helped friends and neighbors.  Youth groups helped out in their communities.  
Someone told a cameraman who was covering the storm that there is “more love than water” in Houston.  And 
that is the silver lining in the aftermath of Harvey.  If you are in your house and rising water is encroaching, your 
streets are flooded, and you realize you are quickly becoming an evacuee, you do not care who is rescuing you.  
All talent and resources become critical, and everything else fades to the background. The lines of division disap-
peared in the need and requirements of what was suddenly critical: lives were on the line. 

 

 So we have a new motto in our city: Houston Strong. We should call it “people strong.” Most people want 
to do the right thing most of the time. Let’s keep that going as we re-build the 125,000+ homes that were reported-
ly damaged by this flood. Let’s focus more on the work we have before us, and let the past be a lesson for us to 
end divisions based on race, religion, age, ability, and gender differences.  

 

 For Houston, clearly, we need to work on our infrastructure.  Our civic leaders are starting to discuss how 
we can better manage too much water.  Hopefully, we will actually make some improvements. The human and 
productivity toll of inaction is too great if we fail to make progress. 

 

Individually, we must all recalibrate our thinking and see the talent, skills, and resourcefulness around us, 
rather than the differences.  In spite of the displays of unity during the storm, there were still incidents where peo-
ple offering to help were turned away because of their race or their appearance or their accent.   

 

Diversity & Inclusion 
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Diversity & Inclusion 

After the flood, people greeted each other with the same questions: “Did you do okay?  Did your family do 
okay?” And everyone knows exactly what that means. Those questions speak to things we all have in common.  
These include the importance of our homes and a shared concern about our families and loved ones. 

   

Borrowing from Kori Carew’s recent article about Cultural Fluency, perhaps we all need to remember that 
a good place to begin is to embrace our own cultural humility.  None of us ever knows what we don’t know.  All 
we can do is sincerely work to expand our thinking by honing our understanding and our focus. And remember the 
lessons that the tragedies of Charlottesville and Harvey have taught us.  

 

Harvey was a perfect representative of the power of nature.  We hope that our response  can be a perfect 
representative of the power of human nature.  Each person counts, each person has the capacity to contribute in a 
positive way, and each person has the opportunity to benefit from those contributions.  As Brené Brown encour-
ages us (Houston Chronicle, September 15, 2017), “it’s up to each of us to hang on to this feeling of togetherness, 
this moment of #HoustonStrong solidarity.”  She believes that our city – with all its diversity and open-heartedness 
– is up for the challenge.   
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CLI EXPERIENCE by Monique Mahler 

Chasing Relevance – A walk through CLI 

 

When you start a conference with a topic like “Empowering Chapters to Understand and Create Relevance with the 

next Generation” from keynote speaker Dan Negroni it is impossible not to walk away feeling excited and enthusias-

tic about the sessions to come. “Chasing Relevance” may be the title of Dan Negroni’s book, but it was also the 

theme of my CLI education. How do we remain relevant and necessary to the up and coming generation without al-

ienating our current and outgoing members? I was on a mission to find out! 

My first educational session was “2021: A Membership Odyssey” presented by Membership Development Committee 

Members Deb O’Donnell, CLM of the Chicago chapter and Shannon Silveira of the Oregon chapter. The purpose of 

this session was to gain new perspective on our co-members, to understand that though we work in similar environ-

ments, and likely perform similar tasks at work we are all different. We come from different environments, socioeco-

nomically and educationally, therefore we have different wants, needs and expectations. The best way to engage mem-

bers is to ask them what they want – what their networking and educational needs are, how they prefer to communi-

cate and what kind of benefits and support do they need. By seeking this information out, we all win. We get to know 

our members better, allowing us to tailor our educational and networking events to their needs, which will keep them 

involved (because, “Hey, they’re actually listening!”) and keeps them around, and maybe they bring a friend. 

The facilitated lunches allowed members who were interested in a particular topic (CLM, Diversity & Inclusion, Edu-

cation, etc.) to sit at a table with members from across the country with those same interests as well as a moderator 

that would facilitate the discussion. I chose to sit at the CLM, because I am subjecting myself to it (again) in Novem-

ber. At my table were two members (one former, one current) of the CLM test committee. Though they would not 

give us the answers (we asked!) they did provide some insight into how the exam is written and scored. I also met an-

other ALA member who is taking the exam in November, and we have since lamented over the number of trees killed 

to allow us to reach our 4 millionth article on alternative billing practices. I also learned about the BizLaw in a Flash 

App – a great new resource that currently may or may not be getting more face time with me than my two young chil-

dren.  

Next was “Elevate your Chapter meetings with increased member engagement”, presented by Katie Bryant, CLM of 

the Arizona chapter and the Idea Exchange on Educational Program Development. These session were incredibly 

informative because each chapter provided insight into what they were doing –  speaker lists, member needs survey, 

tracking attendance, promotion of events/educational sessions, calling members who don’t attend, incentive pro-

grams, virtual meetings and perhaps most important post-engagement survey. I was thoroughly impressed with how 

innovative some of our sister chapters are, and they gave me some wonderful ideas to bring to the Houston chapter. 

The last session I attended was the “Chapter breakout by chapter size (106-185)”. This session was an open forum for 

all chapters to address concerns and share ideas. It was comforting on some level that we are all experiencing the 

same issues and have the same concerns.. The sharing of ideas amongst the chapters and members is a brilliant way of 

saying that this “our” association, and we already have the answers. We need cultivate and empower our leaders and 

membership by allowing them to have input into “their” association   Cont’d on page 19 
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I encourage anyone that is interested in learning more about ALA to attend CLI; you can apply for the Su-

san French Scholarship, which will offset much of the cost of the conference. I learned so much about the 

organization and its desire to fuel the members, to make them better and stronger. I also had the opportuni-

ty to engage with members of other chapters, our Region 4 Representative, Tim McKay, as well as those 

of my own chapter. Attending CLI reminded me why I am passionate about the success of this organiza-

tion and why I want to help to maintain and improve it.  

 

           The End 

 

 



HOUSTON HAPPENINGS 

 
OCTOBER 
 
Island Octoberfest in Galveston 
October 20, 2017 
http://Houston.eventful.com/events/island-Oktoberfest-/E0-001-085304934-7 
 
Haunted Hotel Derek Houston Halloween 
October 28—29, 2017 
https://www.eventbrite.com/e/haunted-hotelderek-houston-halloween-tickets-378 59733482 
 
 
NOVEMBER 
 
2017 Houston Wine Fest 
November 4, 2017 
https://www.eventbrite.com/e/2917-houston-wine-fest-tickets-29207287784 
 
Houston Cinema Arts Festival 
November 9—13, 2017 
https://www.mfah.org/calendar/series/houston=cinema-arts-festival 
 
H-E-B Thanksgiving Day Parade  
November 23, 2017 
https://www.eventbrite.com/e/h-e-b-thanksgiving-day-parade-november-23rd-downtown-tickets-35364699769/amp 

 
  
DECEMBER 
 
Mayor’s Holiday Celebration & Tree Lighting 
December 1, 2017 
https://www.visithoustontexas.com/event/mayors-holiday-celebration-%26-tree-lighting-sponsored-by-reliant/51118/ 
 
Zoo Lights 
Now — January 15, 2017 
https://www.visithoustontexas.com/event/zoo-lights/50640/ 
 
2017 Texas Bowl 
December 27, 2017 
https://www.vividseats.com/ncaaf/texas-bowl-tickets/texas-bowl-12-28-2335400.html 
   
Houston Rockets vs. Los Angeles Lakers 
December 31, 2017 
https://www.razorgator.com/buy/tikets/174769-los-angeles-lakers-vs-houston-rockets-toyota-center-Wednesday-december-20-7:00pm.html 

  

 

http://Houston.eventful.com/events/island-Oktoberfest-/E0-001-085304934-7
https://www.eventbrite.com/e/haunted-hotelderek-houston-halloween-tickets-378 59733482
https://www.eventbrite.com/e/2917-houston-wine-fest-tickets-29207287784
https://www.mfah.org/calendar/series/houston=cinema-arts-festival
https://www.eventbrite.com/e/h-e-b-thanksgiving-day-parade-november-23rd-downtown-tickets-35364699769/amp
https://www.visithoustontexas.com/event/mayors-holiday-celebration-%26-tree-lighting-sponsored-by-reliant/51118/
https://www.visithoustontexas.com/event/zoo-lights/50640/
https://www.vividseats.com/ncaaf/texas-bowl-tickets/texas-bowl-12-28-2335400.html
https://www.razorgator.com/buy/tikets/174769-los-angeles-lakers-vs-houston-rockets-toyota-center-Wednesday-december-20-7:00pm.html
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Objective:  To promote educational opportunities, including the Regional and/Annual Conferences. 

 

 The program is for a 12 month period—January 1—December 10. 

 The scholarship will be awarded at the annual holiday luncheon for attendance at a specialty or annual conference the 
following year.  If the winning member cannot attend, they may choose to use the money to help with transportation 
expenses at regional conference.  The scholarship must be used in the calendar year it was designated for (example, 
winner of drawing December 2016 must use the award in 2017). 

 The board each year can determine the amount of the scholarship and the number of scholarships that can be award-
ed.  For 2017, $2000 scholarships were awarded to two members.  The drawing is from the 10 top points earners for 
the year. 

Communication:  We need to include information about the points program  to new members, including it in the Wel-
come Letter—and encouraging the new member committee to discuss the program at the new member one on  one lunch-
es. 

 

Event             X =10 Points 

Attend BP Event #1 (Spring,)                   X  

Attend BP Event #2 (Summer)        X  

Attend BP Event #3 (Fall,)        X  

Chairing a committee         XXX  

Serving on a committee         X  

Refer a new business partner (notify chapter manager)     XX  

Refer a new member         XX  

Contribute a newsletter article        X  

Attend at least 6 Meetings per year       XX  

Participate in a Community Challenge activity      X  

If you are a current CLM         X  

If you have attended a CLM study/prep course      X  

Attend Retreat          X  

Attend ALA Annual, Regional or Specialty Conference     X  

Serve on ALA position/project or committee      X  

 



OUR  MISSION STATEMENT 

The Association of Legal Administrators Houston Chapter’s mission is to improve and culti-

vate the quality of management in legal service organizations through education and shar-

ing of knowledge.  We strive to enhance the competence and professionalism of members 

of the legal management team.  We are also committed to provide diversity and inclusion 

initiatives in an effort to heighten diversity awareness among our membership and sur-

rounding community.  

 

The courtyard is published quarterly by the Houston  Chapter of the Association of Legal  

Administrators as a service to chapter members.  The newsletter is circulated to 250 people 

including Houston Chapter Members, Business Partners, National and Regional  officers, and 

the Presidents and Newsletter Editors of other Chapters. 

 

The Houston Chapter does not provide legal, financial or counseling advice via this publica-

tion, and any article, letter or advertisement published herein should not be considered an 

endorsement by them.  The opinions expressed in the courtyard are strictly those of the  

authors and not necessarily reflect the opinions of the ALA Administrators, and may have 

been edited. 

 

The Association of Legal Administrators is a non-profit organization.  ALA Headquarters may 

be reached at Association of Legal Administrators, 76 Tri-State International, Suite 222,  

Lincolnshire, IL 60069-4435, Phone 854.267.1252, Fax 847.267.1232, www.alanet.org 

Editors 

Cynthia Valadez 

 

Contributing Editors 

Stacey Ransleben, CLM 

Kristie Ratliff, CLM 

 

The Newsletter Committee 

welcomes articles, letters, 

suggestions and comments. 

 

Request for permission to 

reprint any part of the 

publication should be 

addressed to the editors. 

Houston Chapter of the 
Association of Legal 

Administrators 

SOCIAL MEDIA 

Follow us on Twitter 
@HoustonALA (hashtag #HOUALA) 

Join our LinkedIn Group 
Association of Legal  
Administrators Houston Chapter 

Like us on Facebook 
Houston ALA 

Announcing more ways to 
connect with Houston ALA!! 

http://www.alanet.org
mailto:cynthiavaladez@sbcglobal.net%20%3ccynthiavaladez@sbcglobal.net%3e;
mailto:%20sjrhopper@att.net
mailto:kratliff@nathansommers.com
https://twitter.com/HoustonALA
https://twitter.com/HoustonALA
https://www.linkedin.com/groups/776777
https://www.linkedin.com/groups/776777
https://www.facebook.com/Houston-ALA-735779059844114

